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1. Introduction 

Breast milk (ASI) is the best food for babies aged 0-

6 months. Breast milk contains all the nutrients a 

baby needs to grow and develop optimally. Exclusive 

breastfeeding during the first six months of a baby's 

life can increase the baby's immunity, prevent 

infections, and reduce the risk of chronic diseases 

such as diabetes, obesity, and allergies. However, 

many working mothers have difficulty providing 

exclusive breastfeeding because they have to return to 

work after giving birth. This can cause a decrease in 

breast milk production and result in giving formula 

milk to the baby.1,2 

Purwakarta Regency has low exclusive 

breastfeeding coverage. In 2022, exclusive 

breastfeeding coverage in Purwakarta Regency will 

only reach 52.3%, below the national target of 60%. 

One of the factors causing the low coverage of 

exclusive breastfeeding in Purwakarta Regency is the 

lack of knowledge among working mothers about 

exclusive breastfeeding. Expressed breast milk health 

promotion media can be a solution to help working 

mothers provide exclusive breast milk. Expressed 

breast milk health promotion media can provide 

information about the benefits of exclusive 

breastfeeding, how to express breast milk, and how to 
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A B S T R A C T  

Background: Exclusive breastfeeding during the first six months of a baby's life 
is very important for the baby's health and development. However, many 
working mothers have difficulty providing exclusive breastfeeding because they 

have to return to work after giving birth. This research aims to determine the 
effectiveness of expressed breast milk health promotion media in increasing the 
knowledge of working mothers to provide exclusive breast milk in Purwakarta 
Regency. Methods: This research used a quasi-experimental design with a pre-

test and post-test with control group design. The research sample was 60 
working mothers who were divided into two groups, namely the intervention 
group (n=30) who were given expressed breast milk health promotion media and 
the control group (n=30) who were not given promotional media. Data were 

analyzed using the t-test. Results: The results showed that there was a 
significant difference (p<0.05) in the level of knowledge of working mothers 
about exclusive breastfeeding between the intervention group and the control 
group after the intervention. Conclusion: Expressed breast milk health 

promotion media is effective in increasing working mothers' knowledge about 
exclusive breastfeeding in Purwakarta Regency. 
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store expressed breast milk.3,4 This research aims to 

determine the effectiveness of expressed breast milk 

health promotion media in increasing the knowledge 

of working mothers to provide exclusive breast milk in 

Purwakarta Regency. 

 

2. Methods 

This research used a quasi-experimental design 

with a pre-test and post-test with a control group 

design. The population of this study were all working 

mothers in Purwakarta Regency. The research sample 

was 60 working mothers who were divided into two 

groups, namely: the intervention group (n=30), who 

were given expressed breast milk health promotion 

media, and the control group (n=30), who were not 

given expressed breast milk health promotion media. 

The research sample was taken by purposive 

sampling. The research instrument used was a 

questionnaire containing questions about knowledge 

about exclusive breastfeeding. 

The procedure for this research is as follows: Pre-

test: A pre-test was conducted on all research samples 

to determine the initial level of knowledge about 

exclusive breastfeeding. Intervention: The intervention 

group was given health promotion media expressed 

breast milk for 4 weeks. Post-test: A post-test was 

conducted on all research samples to determine the 

final level of knowledge about exclusive breastfeeding. 

Data Analysis: Data were analyzed using the t-test to 

determine significant differences in the level of 

knowledge about exclusive breastfeeding between the 

intervention group and the control group. This 

research has received approval from the research 

ethics commission. Informed consent was obtained 

from all study samples. Data were analyzed using the 

t-test to determine significant differences in the level 

of knowledge about exclusive breastfeeding between 

the intervention group and the control group. 

 

3. Results and Discussion 

The results showed that there was a significant 

difference (p<0.05) in the level of knowledge about 

exclusive breastfeeding between the intervention 

group and the control group after the intervention. In 

the intervention group, there was an increase in the 

average knowledge score about exclusive 

breastfeeding from 65.33 to 82.00 after the 

intervention. Meanwhile, in the control group, there 

was no significant increase in the average knowledge 

score about exclusive breastfeeding. 

 

Table 1. Comparison of knowledge levels between groups. 

Group Pre-test (SD) Post-test (SD) p-value* 

Intervention (n=30) 65,33 (8,21) 82,00 (7,14) 0,001 

Control (n=30) 64,57 (7,98) 65,10 (8,03) 0,321 

         *Dependent t-test, p<0,05. 

 

Expressed breast milk health promotion media can 

provide great benefits for working mothers in providing 

exclusive breast milk to their babies. Expressed breast 

milk health promotion media can provide 

comprehensive information about various aspects of 

exclusive breast milk, such as: the benefits of 

exclusive breast milk for babies and mothers, the 

correct way to breastfeed, how to express breast milk, 

how to store expressed breast milk, myths and facts 

about exclusive breast milk. This information can help 

working mothers understand the importance of 

exclusive breastfeeding and ways to achieve it. 

Expressed breast milk health promotion media can 

increase working mothers' awareness of the 

importance of exclusive breastfeeding. This can 

motivate working mothers to exclusively breastfeed 

their babies, even though they have to return to work 

after giving birth. Increasing knowledge and 

awareness about exclusive breastfeeding can 

encourage working mothers to change their behavior. 

Working mothers who previously did not provide 

exclusive breastfeeding, after receiving information 

and education through promotional media, became 

motivated to provide exclusive breastfeeding to their 

babies. Expressed breast milk health promotion media 

can help working mothers to get support from family, 



 546 

friends and the workplace in providing exclusive 

breast milk.5-7 

Expressed breast milk health promotion media can 

increase working mothers' awareness of the 

importance of exclusive breastfeeding. This can 

motivate working mothers to exclusively breastfeed 

their babies, even though they have to return to work 

after giving birth. Expressed breast milk health 

promotion media provides comprehensive information 

about the benefits of exclusive breast milk for babies 

and mothers. This information can help working 

mothers understand the importance of exclusive 

breastfeeding and how it can benefit their baby's 

health and development. Expressed breast milk health 

promotion media can touch the emotional side of 

working mothers by showing videos or images that 

depict the closeness between mother and baby while 

breastfeeding. This can motivate working mothers to 

provide exclusive breast milk to their babies. 

Expressed breast milk health promotion media can 

provide examples of success stories of working 

mothers who succeeded in providing exclusive breast 

milk to their babies. This can provide inspiration and 

motivation for other working mothers to do the same. 

Expressed breast milk health promotion media can 

provide information about communities or 

organizations that support exclusive breastfeeding. 

This can help working mothers get support and 

enthusiasm in providing exclusive breast milk to their 

babies.8-11 

Increasing knowledge and awareness about 

exclusive breastfeeding can encourage working 

mothers to change their behavior. Working mothers 

who previously did not provide exclusive 

breastfeeding, after receiving information and 

education through promotional media, became 

motivated to provide exclusive breastfeeding to their 

babies. Information and education about the benefits 

of exclusive breastfeeding can increase working 

mothers' motivation to provide exclusive breastfeeding 

to their babies. Working mothers who were previously 

unsure or hesitant about providing exclusive 

breastfeeding, after receiving information and 

education, became confident and motivated to provide 

exclusive breastfeeding to their babies. Information 

and education about how to breastfeed correctly, how 

to express breast milk, and how to store expressed 

breast milk can increase working mothers' confidence 

in providing exclusive breast milk to their babies. 

Working mothers who previously felt unable or did not 

have time to provide exclusive breastfeeding, after 

receiving information and education, feel capable and 

have time to provide exclusive breastfeeding to their 

babies. Information and education about the correct 

way to breastfeed, how to express breast milk, and 

how to store expressed breast milk can improve 

working mothers' skills in providing exclusive breast 

milk to their babies. Working mothers who were 

previously unskilled in breastfeeding or expressing 

breast milk, after receiving information and education, 

became skilled in breastfeeding and expressing breast 

milk. Information and education about exclusive 

breastfeeding can help working mothers to get support 

from family, friends and the workplace in providing 

exclusive breastfeeding. Working mothers who 

previously did not receive support from family, friends, 

and the workplace, after receiving information and 

education, now receive support from family, friends, 

and the workplace in providing exclusive 

breastfeeding.12-15 

 

4. Conclusion 

Expressed breast milk health promotion media is 

effective in increasing working mothers' knowledge 

about exclusive breastfeeding in Purwakarta Regency. 
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